
The Official AppCamp PR Handbook

Making Your App 
Heard



The 7 Golden Rules of Promotion

• Editors are lazy but want to be first

• Own your expertise

• Guerilla marketing

• Partnerships

• Embrace your inner media 

• Wear your app 

• Timing is everything



Editors

• Know the competition, their schedules, their 
calendars

• Service journalism needs to pose problem and 
solution 

• Don’t worry about a roundup review – all 
press is good press

• Editors need to get psyched so they psych 
their readers – context is everything.



Real Simple

PC World

NYT

http://www.realsimple.com/work-life/technology/shopping-gadgets/best-gadget-charging-stations-00000000018980/index.html


Overcoming App Reviews Hurdles

• Editors may not own equipment

• 99 cents doesn’t warrant too much edit space

• Subscriptions

• iPhone Apps 4 Kids

• iPhone Life



Tips and Tricks

All editors are narcissists:

“I heard your program/magazine/tv
yesterday and thought…”



What’s Your Story?

• What inspired you to do this?

• 60 second elevator pitch



Guerilla Marketing

Contests (Cooney Prize, Boomer, iStage, high/lo)

Mobile Apps Showdown

Social Networks

Op Eds

Local events

Goody Bags

http://www.google.com/imgres?imgurl=http://static.guim.co.uk/sys-images/Guardian/Pix/pictures/2009/3/24/1237933291127/A-Karen-National-Army-sol-002.jpg&imgrefurl=http://www.guardian.co.uk/world/2009/mar/25/the-karen-burma-thailand&h=276&w=460&sz=28&tbnid=wV6H3kEblVmTwM:&tbnh=77&tbnw=128&prev=/images?q=guerrilla+army&hl=en&usg=__d8zmpekQYhYLYyK5kwcSwipZrLE=&ei=sabfS4WfMY-QtgOiucHIBQ&sa=X&oi=image_result&resnum=7&ct=image&ved=0CB8Q9QEwBg


Editors Use Apps to Find Apps

• http://www.appolicious.com/
http://www.iphone4kids.net/

http://www.appolicious.com/
http://www.appolicious.com/
http://www.appolicious.com/
http://www.appolicious.com/
http://www.appolicious.com/


What to Avoid

• Paid reviews

• When their voice is more important (gizmodo)

• Registration wall and unexpected (nag) fees

• Misunderstanding the reviewers age



The Blogosphere  

“tell-a-mom”

• “tell and educator”

• “your kids tell their kids”

• “tell the trade” (phone carriers and 
marketplaces)

• “vertical markets”

• “news responses”



The App Store Experience
Vivid words and screens

. 



Your Online Life

Facebook and Fan Page

Linked In and Company Page

Twitter # @ retweets

Podcasts 

YouTube

http://www.facebook.com/ReadWriteWeb
http://twitter.com/momswithapps
http://www.youtube.com/watch?v=lcB8CKa73B0&feature=related


Be Truthful and clear “works as advertised”

Do the dirty work, pictures screenshots, video

Functionality is great but UI needs to be perfect

Work within conventions of the device

Set it in a context/know your competition



Partnerships: Double Exposure

• Forbes

• Seventeen 

• Mens Fitness

• Cosmo Girl

• Business 2.0

• The TPR Vocab Minute

• Wrigley Study Habits

• Entrepreneur



Pitching Editors
Think Local/Think Global

Business story

Lifestyle story

Service

Seasonal

Roundup/Review


